M Jan17-Jul 17,2022 ~

$5,256.19 Spend

@ 8 o fif

Impressicns Clicks Calls Conversions
I1L7K 3.37K 77 550
How often your ads were Actions on your ads Calls to your business Actions on your website from
shown ads
How often your ads are shown 71!728
Impressions

An impression is counted every time your ad is shown. The
mare impressions you have, the more likely you are to get 547K,
clicks on your ad.

Impressions build brand awareness, which helps people 4 38K
recognize and recall your business.

You're not charged for impressions. Learn more 328K

219K
Impression details

1.09K
Insights on how your ads are reaching people.

]

+ 686K times on mobile devices —— . 2
- Jan 17,2022 Apr 18, 202 Jul 17,2022

11K times to people ages 25-34



Behavior Flow

Automatically Grouped Pages =  Level of Detail ~  Export

Jan 17,2022-Jul 17,2022 ~

@ Insights

O All Users + Add Segment
100.00% Sessions
This report is based on 1.6K sessions (50.0% of sessions). Learn more
Behavior Flow » Landing Page : /careers/ : < : .
e S = =~_ﬁ--§ Starting pages 1st Interaction & 2nd Interaction a2 3rd Interaction &
L ..... J 3.2K sessions, 2 4K drop-offs 784 sessions, 528 drop-offs 256 sessions, 192 drop-offs 64 sessions, 28 drop-offs
o wmp Qooglefcpc w /CATEEISS = ?caree@ . mm (CLTENE-OpENINDSS l
- v = 2.9K ok Il 5 LT
RS
' I
wem [CATEErS/
e — | FS
+J il 5, 10
e TOUIES
e plaNS/
i s m [student-employment/ | [T} ﬁp‘l
m
m femployment/ = f&mp.!uyment.l'- + Step
i -, e (hOUrS/ l i,
LU
JHL m plANS/ e /NOLFSS |
[ ] il - e /employment/ l .,
€3 o
i wm [student-employment’ : w11 more pages) l
wp (direct) / (none} in . (13 more pages) | im
= 502 il

= dﬁﬁgié? urﬁa'ni'c'
= 68
- f.m a'.referrai-
= 38

wp Im.facebook...! referral
=» 14
T
=

36

w15 mMore pages
IIE“ pages)



Pages @

B save 4 ExporT <« SHARE % INSIGHTS
ALL » PAGE /careers/ |~ Jan 17,2022 -Jul 17,2022 «
All Users + Add Segment
1.35% Pageviews
Explorer | MNavigation Summary
Pageviews = |V¥S. Selecta metric Day Week | Month ﬁ ...
@ Pageviews
100
50
February 2022 March 2022 April 2022 May 2022 June 2022 July 2022
Primary Dimension: Page Medium -
Secondary dimension | Sort Type: | Default - | Q, | advanced | H -' | . = . =S
Medium Pageviews s Unigue Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
8,241 3710 00:00:16 3,221 0.43% 33.22% $0.00
% of Total: 1.35% (610,145) % of Totak: 1.40% (265,309) Avg for View: 00:00:34 (-53.53%) % of Total: 1.64% (196,962) Awg for View: 0.25% (72.35%) Avg for View: 32.28% (2.92%) % of Total: 0.00% ($0.00)
] 1. cpc 6,351 (77.07%) 2,904 (78.17%) 00:00:12 2,893 (89.82%) 0.48% 36.95% S0.00 (0.00%)
O 2. organic 790 (9.59%) 332 (B.94%) 00:00:19 69 [2.14%) 0.00% 15.44% S0.00 (0.00%)
CJ 3. (none) 665 (8.07%) 203 (7.89%) 00:00:29 178 (5.53%) 0.00% 28.12% 50.00 (D.00%)
O 4. referral 435 (5.28%) 186 (5.01%) 00:00:38 81 (251%) 0.00% 18.85% S0.00 (0.00%)

Sh{mr{ms:ﬁnm: 1 1-40f4 | €| >




Pages @

B save 4 ExpoRT = SHARE {%msmms

ALL » PAGE: /current-openings/ |~ Jan 17,2022 -Jul 17,2022 «

All Users

+ Add Segment
0.39% Pageviews

Explorer | Mavigation Summary
: : 8
Pageviews ~ |VS. Selecta metric Day Week Month ﬁ s

@ Pageviews
&0

40

20

February 2022 March 2022 April 2022 May 2022 June 2022 July 2022

Frimary Dimension: Page  Medium -

Secondary dimension * | Sort Tvpe: | Default - |

Q, | advanced ﬁ _ﬁ|=_ '-|:| Il

Medium

Pageviews s Unigue Pageviews = Avg. Time on Page Entrances Bounce Rate % Exit Page Value
2,366 8523 00:00:43 S 5.66% 27.09% $0.00
% of Totak 0.39% (£10,145) % of Total: 0.35% {265,309) Avg for View: 00:00:34 (24.52%) % of Total: 0.03% (196,962 Avg for View: 0.25% (2,143.76%) Avg for View: 32.28% (-16.07%) % of Total: 0.00% (50.00)
O] 1. cpe 1,251 (52.87%) 522 (56.55%) 00:00:28 12 (23.08%) 7.69% 31.02% $0.00 (0.00%)
O | 2. organic 506 (21.39%) 182 (19.72%) 00:071:03 12 (23.08%) 0.00% 23.12% S$0.00 (0.00%)
] 3. ({none) 314 (13.27%) 107 (10.94%) 00:00:33 16 (30.77%) 0.00% 19.75% 50.00 (0.00%)
] 4. referral 295 (12.47%) 118 (12.78%) 00:01:16 12 (23.08%) 16.67% 25.08% S0.00 (0.00%)

Show rows: |10 Goto.'|1 1-41;:.!4: < >




$?,?88.18 Spend

Impressions

95.5K

How often your ads were
shown

=

Calls

104

8

Clicks

5.47K

Actions on your ads

How often your ads are shown

Calls to your business

95,

M Jan17 - 0Oct17,2022 =

/‘v‘
il |
Conversions

1.02K

Actions on your wehsite from
ads

497

Impressions
An impression is counted every time your ad is shown. The
mare impressions you have, the more likely you are to get 547K
clicks on your ad.
Impressions build brand awareness, which helps people 4 38K
recognize and recall your business.
You're not charged for impressions. Learn more 328K
219K
Impression details
- | 09K
Insights on how your ads are reaching people.
4+ 917K  times on mobile devices o ' '
" : Jdan 17,2022 Jun &, 2022 Ot 17,2022
123K times to people ages 25-34



Behavior Flow

Automatically Grouped Pages =  Level of Detail ~  Export

Jan 17,2022-0ct 17,2022 ~

@ insights

=p google / organic
= 111

co / referral
7

Im.facebook.../ referral

-

o All Users + Add Segment
100.00% Sessions
‘This report is based on 1.3K sessions (25.0% of sessions). Learn mnnei
?Eehaviar Flow » Landing Page : /careers/ . . . .
Source / Medium = ;_Ei Starting pages 1st Interaction & 2nd Interaction L) 3rd Interaction &
Sl 5.1K sessions, 3.6K drop-offs 1.5K sessions, 998 drop-offs 435 sessions, 345 drop-offs 91 sessions, 42 drop-offs
: mp google [ cpc lcareers/ W— = . = |
i) = 45K [ 51K W ;g g
{ ¥
: I
wm [(CUTEN-Openings/
- e | i FEENg
el W
m [NOUFS/ = |
Il g e FOUTSS [ | ]
il 35 :
wem /plans/ w  (SiUdeNt-employment/ | + Step
i, m (employment/ om
EER
21 |
.8 - — - - w ‘2miployment/
R w 2mployment/ BE
Ha BE mm (StUdent-employment!
i 47 [T 18 . _ :
fdirect) / (none) P — g5 (8 more pages) |
= rron T m (5 MOTE pAOES
» 287 im - T g 5 pages)
] i14 more pageé}
I



Pages @

B save 4, EXPORT = SHARE {'% INSIGHTS
ALL » PAGE: /careers/ |« Jan 17,2022 -0ct 17,2022 =
All Users + Add Segment
1.05% Pageviews
Explorer = Navigation Summary
Pageviews ~ |V¥S. Selectametric Day Week Month ﬁ ...
® Pageviews
150
100 /A
5'} — .-III- i .
Sunday, April 17, 2022
m Pageviews: 36
February 2022 March 2022 April 2022 May 2022 June 2022 July 2022 August 2022 September 2022 October 2022
Primary Dimension: Page Medium -
Secondary dimension * | Sort Type: | Default = | Q, | advanced @ - 1] . = : _-|: [ ETTT
Medium Pageviews s Unique Pageviews Awg. Time on Page Entrances Bounce Rate % Exit Page Value
13,098 5,890 00:00:16 5,081 0.47% 31.85% S0.
% of Total: 1.05% (1,248 898) % of Total: 1.09% (541,524) Awg for View: 00:00:35 (-54.15%) % of Total: 1.29% (394,697) Avg for View: 0.39% (20.55%) Awvg for View: 31.60% (0.79%) % of Total: 0.00% (50.00)
=, 1. cpc 10,171 (77.65%) 4639 (78.76%) 000011 4618 (90.89%) 0.45% 35.55% S0.00 (0.00%)
@ 2. organic 1,395 (10.65%) 590 (10.02%) 00:00:23 126 (2.48%) 0.00% 14.34% 50.00 (0.00%)
] 3. (none) 968 (7.39%) 423 (7.18%) 00:00:32 249 (4.90%) 0.80% 27.17% $0.00 (0.00%)
- 4. referral 564 (4.31%) 238 (4.04%) 00:00:40 88 (1.73%) 1.14% 16.49% $0.00 (0.00%)

1-4of4 [ £ | >

Show rows: |1ﬂ- v| GDIUZ| 1




Pages @
ALL » PAGE: fcurrent-openings/ -

All Users
0.32% Pageviews

Explorer = Mavigation Summary
Pageviews = V5. Selectametric

@ Pageviews
G0

40

20

+ Add Segment

4y EXPORT =, SHARE

% INSIGHTS

Jan 17,2022 -0ct 17,2022 +

Day Week Month ﬁ ..;

February 2022 March 2022 April 2022 May 2022 June 2022 July 2022 August 2022 September 2022 October 2022
Primnary Dimension: Page Medium -
Secondary dimension + | Sort Type: | Default - | Q, | advanced | HH . 1] [ = . il - ETTT. [

Medium Pageviews Jr  Unigue Pageviews Avg. Time on Page Entrances Bounce Rate Page Value
3,996 1,617 00:00:43 104 5.71% 28.75% S0.00
% of Total: 0.32% (1,248 898) % of Total: 0.30% (541,524) Aovg Tor View: 00:00:35 (22.02%) % of Total: 0.03% (394,697) Avg for View: 0.39% (1,358.35%) Awg for View: 31.60% (-9.02%) % of Total: 0.00% (50.00)
O 1. epe 2,229 (55.78%) 956 (59.12%) 00:00:26 14 (13.46%) 6.67% 32.21% $0.00 (0.00%)
] 2. organic 877 (21.95%) 332 (2053%) 00:01:08 24 (23.08%) 0.00% 24.40% 50.00 (D.00%)
(| 3 (none) 525 (13.14%) 179 (11.07%) 00:00:47 54 (51.92%) 5.56% 24.00% $0.00 (0.00%)
L] 4. referral 365 (9.13%) 180 (9.28%) 00:0113 12 {11.54%) 16.67% 24 93% 50.00 (0.00%)

Show rows: |10 w Gnm:|1 1-d4ofd | £ | > |




$1D,199.8U Spend all time

Impressions

115K

How often your ads were

8

Clicks

7.5K

Actions on your ads

)

Calls

120

Calls to your business

™ alltime -

s
il

Conversions

1.31K

Actions on your wehsite from

shown

How often your ads are shown
An impression is counted every time your ad is shown. The

more impressions you have, the more likely you are to get
clicks on your ad.

Impressions build brand awareness, which helps people
recognize and recall your business.

You're not charged for impressions. Learn more
Impression details

Insights on how your ads are reaching people.

+ 111K times on mohbile devices

14K times to people ages 25-34

ads

114,887

Impressions
5.47K
4.38K

328K

(o]
O
o

1.09K

0y T 1

Jan 10, 2022 Jul 11,2022 Jan 9, 2023




Behavior Flow

Automatically Grouped Pages = Level of Detail =  Export =

Jan 17,2022 - Jan 11, 2023 ~

©

Insights

O All Users + Add Segment
100.00% Sessions
iThis report iz based on 1.3K sessions (19.3% of sessions). Learn more
Behavior Flow » Landing Page : /careers/ . ” = . y =
Starting pages 15t Interaction i3 2nd Interaction [ ] 3rd Interaction &

5]

mp Qoogle f cpo

{f) = 61K

(directY ' (nong)
1" iy L

.} ﬁuagié f ﬂfgariii:
= 124

t.co / referral
A

J6

ES

Im.facebook. ./ referral
BS
S

67

6.7K sessions, 4.9K drop-offs

6.7K

1.8K sessions, 1.4K drop-offs
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160

Iplans! |
TT

lemployment/ |
i

— |

51

{11 more pages) 1
170
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— | |
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100 sessions, 40 drop-offs
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Pages ©
ALL » PAGE /careers/ |-

All Users
1.07% Pageviews

Explorer = Mavigation Summary
Pageviews ¥ V5. Selectametric

® Pageviews
150

100

30

+ Add Segment

B save 4, EXPORT = SHARE %msmms

Jan 17,2022 - Jan 11,2023 ~

Day Week Month ﬁ ...

February 2022 March 2022

Primary Dimension: Page Medium -

Secondary dimension -

Medium
] 1. cpc
OJ 2. organic
(]| 3. (none)
(] 4 referral

Aprl 2022 May 2022 June 2022
Default -
Pageviews ' Unigue Pageviews
17,095 7,746
% of Total: 1.07% (1,603,542) % of Total: 1.11% (698,853)
13,552 (79.27%) 6,224 (B0.35%)
1,772 (10.37%) 762 (9.84%)
1,125 (6.58%) 488 (6.30%)
646 (3.78%) 272 (3.51%)

September 2022 Oclober 2022 Movember 2022

December 2022 January 2023

Q  advanced H @ T | %]

Avg. Time on Page

00:00:15

Avg for View: 00:00:35 (-55.84%) % of Totak 1.31% (512,459) Bwg for View: 0.39% (7.54%)

6,201 (92.26%)

Page Value
32.11% $0.00
Avg for View: 31.96% (0.48%) % of Total: 0.00% ($0.00)
35.75% 50.00 (0.00%)
13.60% 50,00 (0.00%)
26.93% 50.00 (0.00%)
15.48% $0.00 (0.00%)

Show rows: |10 w Goto:|1 1-40f4 | £ | 3




Pages 9 B save 4, EXPORT = SHARE {%msmms

ALL » PAGE: /current-openings/ |+ Jan 17,2022 - Jan 11, 2023 ~

All Users

_ + Add Segment
0.32% Pageviews

Explorer = Mavigation Summary
Pageviews = |V5. Selzcta metric

Day Week Month ﬁ .'.

® Pageviews
G0

40

20

February 2022 March 2022 April 2022 May 2022 June 2022 July 2022 August 2022 Seplember 2022 October 2022 Movember 2022 December 2022 January 2023

Primary Dimension: Page  Medium -

Secondary dimension = | Sort Type: | Default = | Q, | advanced | HH o . = . =l ETTT.
Medium Pageviews = «l+ Unigue Pageviews - Avg. Time on Page Entrances - Bounce Rate % Exit Page Value

5119 2,096 00:00:44 167 3.595% 29.79% S0.00

% of Total: 0.32% (1,603,542) % of Totak 0.30% (698.853) Avg for View: 00:00:35 (25.92%) % of Total: 0.03% (512.459) Avg for View: 0.39% (816.35%) Avqg for View: 31.96% (-6.78%) % of Total: 0.00% (50.00)

O 1. cpe 2,796 (54.62%) 1,223 (58.35%) 00:00:25 22 (1317%) 417% 33.83% $0.00 (0.00%)
L] 2. organic 1,184 (23.13%) 462 (22.04%) 00:01:11 41 (24.55%) 0.00% 25.59% 50.00 (D.00%)
] 3. (none) F02 (13.71%) 234 (11.16%) 00:00:47 89 (53.29%) 3.33% 24.07% 50.00 (0.00%)
=] 4. referral 437 (8.54%) 177 (B.44%) 00:01:09 15 (B.98%) 13.33% 24.49% $0.00 (0.00%)

Shc:wrn-ws:|1ﬂ= v|GDtn:|1 1-40f4 | € >




	Jan-July - Impressions
	Jan-July Behavior Flow for Landing Page - Source-Medium
	Jan-July Careers Page - Traffic - Medium
	Jan-July Current Openings Page - Traffic - Medium
	Jan-Oct - Impressions
	Jan-Oct Behavior Flow for Landing Page - Source-Medium
	Jan-Oct Careers Page - Traffic - Medium
	Jan-Oct Current Openings Page - Traffic - Medium
	Jan-Jan 23 - Impressions
	Jan-Jan 23 Behavior Flow for Landing Page - Source-Medium
	Jan-Jan 23 Careers Page - Traffic - Medium
	Jan-Jan 23 Current Openings Page - Traffic - Medium

